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ETUYHI ACHEKTH BUKOPUCTAHHSA ITYYHOI'O IHTEJEKTY B MAPKETUHI'Y

CyuacHul MapKeTHHT TPaHC(HOPMYETHCA i/l BINIMBOM IIITYYHOTO iHTEJIEKTY, II[0 IOKPAIITY€e aHAIi3 PUHKY, OIITHMi-
3aIliio peKJIAMHUX KaMIIaHi# i mepcoHasizaito B3aemonii 3 KirienTamMy. BUKOpuCTaHHSA MITYYHOTO iHTEJIEKTY J03BO-
JiA€ TubIlle po3yMiTH CIIO}KUBAYiB, 3HMIKYE BUTPATU Ta MiABUIIYE e(eKTUBHICTD, IO € IiIHHUM Y KOHKYPEHTHOMY
cepenoBuilli. OfHAK Iie CYIPOBOMYKYETHCSI eTUUHUMYU BUKJINKAMU, 30KPeMa I[00 IIPUBATHOCTI JaHUX, IPO30POCTi
aJITOPUTMIB 1 PUBUKY MaHIMyaAIili. ¥ CTATTi POSTVIAHYTO €TUYHI Ta HEeTUYHI TPAKTUKYA BUKOPUCTAHHSA IIITYYHOTO
iHTeJIeKTy B MapKeTUHTY, IUTAHHA 3aXUCTy JAHUX, 3a00iraHHA MaHITyJIAIiAM, JOTPUMAaHHSA CTaHAAPTIB i IPo30-
poCTi anropuTMiB, ITI0 CIIPUAE TOBipi Misk OpeHzamMu Ta KiaieHTamu. OKpeMy yBary MpUAiJIeHo aHATIi3y BIJIUBY IITYY-
HOTO iHTEJIeKTY Ha HOOYA0BY JOBrOTPUBAJINX BiTHOCHH 3i CIOMKMBAUYaAMU, a4 TAKOXK POJIi KOMIIAHIN Y BIIPOBAMKEHHL
eTUYHUX CTAaHIAPTIB, 1110 3aXUIAIOTh ITPaBa KOPUCTYBAUiB i MiATPUMYIOTh MO3UTUBHUMN KOpIOpPaTuBHUH iMimgk. Oco-
OiMBa yBara npuaiJieHa pojii eTUYHUX IPUHITUITIB i CTaHJaPTiB AJs iHTerpaIii TyYyHoro iHTeJIeKTy Y MapKeTUHTOB1
cTparerii, 110 J03BOJISE CTBOPUTH CIPABEAJINBY CUCTEMY B3a€MOJil Ta 3MIITHUTH KOPIIOPATUBHUH iMiIK.
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MapKeTWHT, ONTUMi3allis, aITOPUTMU, CerMeHTaIifd.

ITocranoBka mpo6aemu. TexHosorii MITYy4YHOTO
inrenexty (IIII) maroTh 3HAUHWIT BIJIUB HA CYyYaCHUU
MAapKEeTUHT, IMiBUIIYIOYN TOYHICTH aHAJI3y CIIOKUB-
Yol IOBENiHKY Ta ONTUMI3yIOUM PeKJaMHi cTpaTerii.
OmHak, KpiM OigBUINEHHSA MOXOAIB i BIOCKOHAJIEHHS
KJII€EHTCBKOTO AOCBimy, BukopuctaHHsa IIII mopomxye
BasKkauBi eTnuHi npobiemu. Cepes KJIIOUOBUX BUKJIU-
KiB — mposopicTs ajaroputmiB, 6es3mera Ta KoHGigeH-
MiAHICTD TaHUX, a TAKOK MOYKJINBICTh MaHi Ty IIOBAHHSA
piIlleHHAMM Ta BILJIUB HA eMOI[iiHU CTaH CIIO}KMBaUiB.
HaykoBe Ta nmpakTuuHe 3HaUEHHA MOJIATAE B PO3POOITL
nigxonis mia eruunoro Bukopucranusd 111, aki 6 moex-
HyBaJId HOTO T€XHOJIOTIUHI MOMKJIMBOCTI 3 IIOBAroio 110
IPUBATHOCTi, CTBOPIOIOYY ITPO30OPi cucTeMu, sIKi cmpu-
AIOTH MOBipi KirieHTiB. Bupimenua 1mux muTaHb IOIO-
MOJKe He JIUIIE 3MEHIITNUTY PUSUKY, a i JO3BOJIUTH Map-
KeTUHTY BifIIOBilaTy BUMOTaM CyYaCHOTO CYCITiIbCTBA
IITIO/I0 eTUYHOCTI ¥ cOoIliaJbHOI BiAmoBiZaabHOCTI, (hop-
MYIOUYU HOBi CTaHIapTH B3a€MOil.

Anaxiz ocraHHiIX dOCHigMKeHb Ta MyOTiKaIliid.
B ocranHix mocuimikeHHAX Ta myOJiKaIlisgx, IO CTO-
CYIOTBCA €TUUYHUX ACIEKTiB BUKOPUCTAHHSA IIITYYHOI'O
inTenexty (IIII) B MapKeTUHTY, HiAHIMAIOTHCSI TUTAHHA
€TUKU Ta IIPO30POCTi, AKi BUHUKAIOTh BHACJIIIOK iHTe-
rparlii HoBUX TeXHOJIOTi# y 6i3Hec-nporecu. Haykosiri,
npexncraauku Acoriamnii IT Ukraine Ta IurepakTus-
HOT'0 PeKJaMHOro 010po YKpaiHu, IMiAKpPec/oTh, 1110
III nmosBosisie KoOMIIaHiAM aBTOMATHUIYBATU PYTUHHI
3aBIAHHS TAa aHAJIBYBATU BEJINKi 00CATU NaHUX, IO
BeJle 0 TMOKpallleHHA mnepcoHasizamii mocayr [1; 2].
Omgnak mompu 3HauYHiI IepeBaru, AkKi mpomomye IIII,
BUHUKAIOTh €TUYHI BUKJIUKU, 30KPEMa CTOCOBHO KOH-
dimeHIiTHOCTI TaHUX, MAHITYJAIIA CIIOKUBAUYaAMU Ta
nposopocTi anroputMmiB. ocaigiKeHHSA ITOKasylOTh,
mro 36ip i 00poOKa ocoOuCTHMX maHUX 0e3 HaJe;KHOI
3TOAY KOPHUCTYBAaUiB CTABJIATH ITiJl 3arpO3y iXHIO IIPU-
BatHicTh [1]. EKcmepTu HarosomymoTh Ha HeOOXifm-
HOCTi JOTPUMaHHA eTUYHUX CTAHAAPTIB IPU BUKOPUC-
TaHHi ImepcoHaabHOI iHpopwmartrii. I'. MucbKiB, y cBOiX
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IOCJIiIKeHHAX 3BepTae yBary Ha Te, 1o 1111 mo:ke 6yTu
BUKOPWCTAHO AJIA CTBOPEHHA MAaHINYJIATUBHUX Map-
KeTHUHTOBUX KaMIIaHi#, AKi IiJiecipsaMOBaHO BILINBA-
IOTh Ha eMOIIii Ta pimmeHHd croskuBauiB [3]. BamiuBoio
TEeMOIO € TaKOK IPO30PiCTh aJITOPUTMIB, aaKe 6araTo
KOPHUCTYBauiB He PO3YMiIOTh, AK caMe IIPUUMAIOTHCA
pimenna III. 3a gymkoro C. Ilama6oxmina, 1me mimgmi-
Mae IUTaHHA BiIIOBiMaJLHOCTI 3a MOMKJIVMBI MOMUIKK
a6o ssoBkuBaHHA [4]. Ocranui nyoOmikamii Taxko:x
aKIEHTYIOTh Ha BaKJIMBOCTI HAaBYAHHA CIOXKUBAUiB
PO BUKOPUCTAHHA IXHIiX TaHUX, 1110 MOYKE MiABUIIUTHI
piBeHBb HOBipu Ko KommaHii [2; 3]. [locaifHUKY 3aKJIu-
KaroTh 10 0e31epepBHOTO MOHITOPDUHIY i II€PeoIiHKU
eTUYHUX MPaKTUK Y Ii#l cdepi, 100 aganTyBaTHUCSI IO
HOBUX BUKJHKIB, AKi MOCTAIOTh IIE€Pe] CyCHiJIBCTBOM
y mporieci inrerparii IITI 8 mapkerurr [1; 5]

Buginenns He BUpinIeHNX paHille YaCTHH 3araJjib-
HOI mpoOJsemu. Ilonpu 3HAUHI AOCATHEHHS Yy BUKO-
pucrauHui mTyuHoro inrtenexkty (IIII) y mapKeTHHTy,
3aJINIIIAETHCA HU3KA HEBUPIINIEHUX eTUUYHUX NUTaHb,
SIKi MOTPeOyIoTh NeTaJIbHOro aHaJlisy Ta po3pooKy Bij-
noBigHUX craHzaprtiB. OCHOBHUMU 3 HUX € Ip00JeMu
KOHMiTeHIIiHOCTI JaHUX KOPUCTYBaUiB, IPO30POCTi
aJITOPUTMiB, a TAKOK PUSUKU MAHIIIyJIAIIN CIIOKUBA-
yaMu. Xoua IIi aCIIeKTH IPUBEPTAIOTh YBATy JOCiTHU-
KiB i mpodecionamis, € morpebda B OiIBIIT UiTKOMY PO3Y-
MiHHi Ta BperyJiloBaHHi TAKUX IMUTAHb JJIs CTBOPEHHSA
etnuyHOl ocHoBU IIII B MapKeTUHTY.

MerTor0 cTaTTi € [OOCTHiMKeHHS eTUUYHHUX AaCIeKTiB
BUKODUCTAHHA IIITYYHOTO iHTEJEKTYy B MapKeTHHTY,
BUBHAYEHHA BUKJUKIB i pU3UKiB, OB’ sI3aHUX i3 BIpO-
BamxenuaM 11, a Tako:k mOITyK OaJIaHCY MidK TEXHOJIO-
TiYHUMU JOCATHEHHAMH i JOTPUMAHHAM ETUYHUX HOPM.
Kpim yxxe srasmaHmx OpoOJieM, TAaKOXK BaJIUIIAETHCS
HEeJOCTATHBHO JOCJIiPKEeHNM MUTAHHA BILIUBY IIITYYHOTO
iHTeJIeKTy Ha COIiaJbHY CIIPaBEAJINBICTH, OCKiJIbKU
aJITOPUTMU MOYKYTH BiZITBOPIOBATH Ta ITIOCUJIIOBATH iCHY-
I0Ui ymepemsKeHHs, 1110 BeJie 0 HePiBHOCTI y JOCTYIIi 10
pecypciBimnocayr. Ille ogHa BasKImBa YaCTUHA 3arajIbHOL
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mpobJeMu — Iie HeJOCTaTHA MOiH(MOPMOBAHICTH CIIOMKU-
BaYiB IIPO cIIOCOOM BUKOPUCTAHHSA IXHIiX JaHUX KOMIIa-
HifgAMU7, III0 OigKpecioe HeoOXimHicTh ocBiTHIX iHiria-
TUB AJIs MiABUIIEHHA PiBHA 06i8HAHOCTI.

OkpiM TOro, Ba)KJIMBO 3BEPHYTH yBary Ha Te, SK
KoMmmaHil MOKYTh pO3BUBATH Ta BIIPOBAMKYBATU
MexXaHi3MU KOHTPOJIIO 3a eTUYHICTIO CBOIX aJropuT-
MiB, BKJIIOUAIOUU IIPOBEEHHA ayAUTiB Ta MOHITOPUHT
BILIMBY CBOIX piIlleHb Ha cmosKuBauiB. Takum umHOM,
CTaTTA Ma€ HA METi He JIuIlle BU3HAUEHHSA BUKJIMKIB,
ajle ¥ TPOIO3UILiI0 KOHKPETHUX IUIAXIB IJA BUPi-
IIeHH [[UX IPOo0JIeM, 10 i ABUIIUTh eTUYHI CTaHJapTHI
Y BUKODUCTAHHI IIITYYHOTO iHTEJIEKTY B MAPKETUHTY.

Buxianm ocHoBHOTO MaTepiaiy. ¥ cyuacHoMy OisHec-
cepegoButili mryurnii inresaekT (I1II) ctas HeBix’ eMHOO
YaCTMHOI MAapKETHMHIOBUX CTpATETiil, BiIKpUBaIOUU
HOBi MOYKJIMBOCTI AJIs1 KOMIIaHi# y chepi aHATIBY faHUX,
mepcoHaIizarii Ta aBroMmaTusarii mpoieciB KOHTEHTY.

3a CBOEIO CYTTIO IITYYHHUU iHTEJIEeKT — Ie iHCTpY-
MEHT, IKUJ MOKJIAaLaeThCcsa Ha mAaHi cnoskuBaua. Ilomi-
OHO /IO TOT0, SIK 30POsI 32 CBOEIO CYTTIO He € HeOEe3IeUHOI0
0e3 BTPyYaHHSA JIIOAWHU, €THUYHI HACHIIKU IITYYHOTO
iHTeJIeKTY B OCHOBHOMY BU3HAUAIOTHCA AAHUMU, AKi
BOHA Ilepenae, i HamMipaMu TUX, XTO Heio BoJjoxie. Ha
JKaJlb, IHAYCTPisA MapKeTUHTYy Ma€ icTopito po3cyBaHHA
KOPIOHIB eTUKY B TOHUTBi 3a mpubyTkom. Bix oman-
JIMBO1 PEeKJIaMU OO0 IITYYHUX iHTPemi€eHTiB, MapKEeTHUHT
YacTo HaJae IepeBary IpojaskaM HaJ IIPO30pPicTio Ta
noopobyTom croskmuBauiB. [Ilopiuna kKoupepeniia DEI
Business School Collaborative Conference, oprawni-
30BaHa TexacbKUM XPUCTUAHCHKUM YHiBEPCUTETOM,
cTaja BayKJIMBOIO MIaT(OPMOIO /I OOTOBOPEHHSA eTUY-
HUX HACHIAKIB 3aCTOCYBaHHA IITYYHOT'O IiHTEJIEKTY
B MapKeTtuHry. [lebatTu Ha KoH(pepeHI[il ZOoIoOMOTIN
POSIIUPUTH PO3YMiHHA TOTO, AK TEXHOJOTII MOMKYThb
OyTu iHTerpoBaHi B 0i3Hec-IpaKTUKHU, 30epiramoum npu
IbOMY €TUYHiI HOPMHU. 3aJTyYeHHA OKPEMUX €KCIEPTiB
3 pisHHX cdep MO03BOJMIO 3aIPOBAAUTH HOBI ITigxoam
no imrerpamii mpmHNUMOiB pisHOMAaHiTTA, piBHOCTI Ta
inkuiosii (DEI) y cTparerii MapKeTHHTY, 1110 € KPUTUY-
HUM JJid 3a0e3leuyeHHA BigmoBigHoCTi [5].

ITpore 3 pocrom BusmBy 1111 Ha MapKeTUHT BUHUKA-
IOTh CepIi03Hi eTUYHI IUTaHH, AKi TOTPeOyIOTh JeTalb-
HOTO 00rOBOPEeHHA. BUKOpUCTaHHA IIITYYHOT0 iHTEJIEKTY
JIUIS I1JIbOBOTO MapKETUHTY He JIMIIIe 3MiHIO€E CII0ci6 B3a-
eMoii OpeH/iB 3i clIoKMBaYaMu, ajie i CTaBUTh ITiJ] CyM-
HiB TPAAUIIITHI HOPMHU Ta IPUHIININ €TUKU.

Y 11boMy KOHTEKCTi BasKJMBO Bi[SBHAYUTU OCHOBHi
eTUYHIi IpobyieMU, IKi BUHUKAIOTh IIPU BITPOBAKEeHHIL
IITYYHOTO iHTEeJeKTy B MapKeTHWHroBi crtparerii. Ile
BKJIIOUAE MUTAHHA IPO30POCTi Ta KoHOigeHIi#HOCTI,
puUBMKM JOUCKpuUMiHANii Ta MaHimyadarii, a Taxkox
BILIMB aBTOMAaTH3allil Ha PUHOK IIpalli. BusHaueHHs
eTUYHUX PaMOK s Bukopuctauus 111 B mapkeTuHry

€ KPDUTUYHUM JJid 3a0e3leueHHA BiIIOBiaapHOCTI Ta
moBipu cmo:kuBauiB. Po3riisHeMO OCHOBHI acIeKTH
OinbII MOKJIALHO, IIO0 3PO3yMiTH, AK €THUYHI HMpPUuH-
UM MOKYTh OyTHU iHTEerpoBaHi B cydyacHi MapKeTuH-
TOBi IPaKTUKMU.

IIpuBaTHicTs maHuX: 36ip Ta BUKOPUCTAHHSA OCO-
oucroi imdopmarii. IITyuyHuit iHTEIEKT TO3BOJISIE
KOMITaHiAM 30MpaTu, aHaJi3yBaTU Ta BUKOPUCTOBY-
BaTH BeJIMYE3Hi 00CAru 0COOMCTUX NAHUX IJISI BIO-
CKOHAJIEHHS MapKeTUHToBUX cTpareriii. IIpoGiema
BUHHNKAE, KOJIU ITi JaHi 30uparThcsa 60e3 MOBHOI 3rogu
CIOKUBaUiB a60 BUKOPHUCTOBYIOTHCA CIIOCOOaMM, AKi
CIIO’KMBaYi He MOXKYTH IependauuTu abo KOHTPOJIO-
Batu. Ile cTaBUTH i CYMHIiB JOTPUMAaHHS €TUUYHUX
OPUHITUIIIB KOHPiAeHITiTHOCTI Ta MOKe IPU3BECTH 0
IIOPYIIIeHb IIPaBa Ha IPUBATHE KUTTH.

3JI0OBKUBAHHA JAaHUMU: MAaHIOyJIAIisd TOBEeTiHKOIO
cuo:kuBauiB. lIITyuHUil iHTEIEKT MOYKe BUKOPUCTOBY-
BaTUCA JJIA PO3POOKU BUCOKOTOUHHUX IIE€PCOHATIIZ0BA-
HUX MapKeTHWHTOBUX KaMIaHill, AKi IiJecoupsaMoBaHO
BILIMBAIOTH Ha eMoIlii Ta Bubip croskuBauis. Ile BKJItO-
Yae TeXHIKMU, AKi MOKYTb BUKJIUKATH 3aJI€KHICTH a60
IpUMYyC, TaKi AK rimepTapreTwWHTr Ha BPa3JIUBi Ipynu
a00 BUKODPHCTAHHSA I[ICHUXOJOTIUHMX TPUrePiB M
MaHimyaamnii nokynkamu. Taki TpakTUKY IOPYHIYIOTH
OCHOBHIi eTHYHiI HOPMU CIIPABEJIMBOCTI Ta IOBaru IO
aBTOHOMII 0COOMCTOCTI.

IIposopicTs anropuTmiB: AK HMITYYHUN iHTEJIEKT
npuiimae pimenasa. Yacro aaropurmu IIII, o Buko-
PUCTOBYIOTHCA B MapKETHHTY, € «YOPHUMU CKPUHb-
KaMu», TOOTO iXHi BHyTpilIHi MexaHi3sMu Ta crocobu
OPUUHATTA PillleHb BaJUIIAIOTHCA HE3PO3yMiJIuMU
IS 30BHINTHIX cmocTepirauiB, BKJIIOYAIYM KOPUC-
TyBauiB. BizcyTHiCTHP IIPO30pOCTi MOKe IIPU3BECTU
IO eTUYHUX MPo0JeM, KOJU CIIOKUBAYi HEe MOMKYTh
BUBHAUUTH, YOMY iM IIOKa3yIOTh IEBHY PeKJaMy abo
AK (POPMY€EThCA IXHI KOHTEHT.

BigmoBiganbHiCTE: XTO Hece BiAIOBiZaJLHICTH 3a
pimrenna IIMI. Kouu mTyyHuil iHTE/IeKT BUKOPUCTOBY-
€THhCA 1A NPUAHATTA MapKETUHIOBUX PillleHb abo JJiIs
aBTOMATHUYHOI B3Ba€MO/I1 3 KJTi€eHTaMU1, BUHUKAE TUTAHHA
IIPO BiZITTOBifaIbHICTH 38 MOMUJIKY 400 HEHAJIEIKHY TIOBe-
miHKy cuctemu. e BKIIIouae crieHapii, Ko aJropuTMu
1T MoKyTh TPUSBOAUTH OO0 AUCKPUMIHAINI UM iHIITMX
HecIpaBeInBocTell. BusHaueHHsA BimmOBimasbHOCTI 3a
mii IIII e ckyagHEUM, OCKiJIBKY BUMAramTh YiTKOT'O PO3Y-
MiHHS B3a€MOZiil MisK TeXHOJIOTiAMHU, IX pO3pPOOHUKAMIH,
KOpPUCTyBavYaMU Ta PETyJIATOPHUMU OPTaHAMU.

IIi mpobsevMu mOTPeOyIOTH HE TIIBKM TEXHIUHOTO
PO3YyMiHHs, aje i TIIN00KOT0 eTUYHOTO aHAJTIi3Y Ta pery-
JATUBHUX 3aXO[iB MAJA 3a0esledueHHs 3aXUCTy IIpaB
CIIO}KUMBAYIB Ta HiTPUMKH! IOBipU O MapKETUHIOBUX
npaxTuk. Y Tadoauii 1 HaBemeno npukaagu, ae 1111 Buko-
PUCTOBYBABCS K €TUYHO TaK i HEETUYHO Y MAPKETUHTY.

Tabauma 1

IIpukaagy BUKOPUCTAHHS IITYYHOTO iHTEJIEKTY Y MAPKETHHTY

Eruune suxopucrannsg II1:
nepcoHaizoBaHe 00CIyroByBaHHS KJIi€HTIB

Heeruune Buxkopucranud IIII: maninynanis nokynusamu

OnvH 3 HMOBUTUBHUX IPUKJIaAiB Bukopucranusa IIII y mapke-
TUHTY — I IePCOoHAaJi3amnia o0CaAyroByBaHHA KJIE€HTIB 3a IOIO-
moroo uar-6oriB. Komnanis “Sephora”, Bimomwuii posapiOHumit
IpofaBenh KOCMETUKU, BUKOPHCTOBYE 4YaT-00TH AJsi HALAHHS
impuBigyasmisoBaHux mopan 3i cruuio i kpacu. Ii 6oTu gomomara-
IOTh KJi€HTaM mig0upaTy IPOAYKTU Ha OCHOBI IXHIX MepCOHAb-
HUX yHoA00aHb i IONepeJHbOr0 JOCBiy IOKYIIOK, He 30upaun
uyTanBoi iHdopmanii 6es ix sroxu.

IIpukaagom HeermuHoro BukopucranHsa IIII moike cayKutu
BumazoK 3 Komnauiero Cambridge Analytica, sika BuKopucToBy-
BaJia faHi kopuctyBauiB Facebook ij1st cTBOpeHHS [eTali30BaHUX
ncuxorpadivaux npodimis. IIi mani morim O6ynau BuKopucrani
IJIA MiKPOIIMJIiHAPYBAaHHS IOJITUYHOI peKJaMu, CIIPAMOBAHOL
Ha BILINB Ha BUOOpuUi mepeBaru Jiogeit. Ile BUKJINKAJIO BeJUKe
cycuisibHe O0ypeHHS i TOCTaBUJIO ITif CYMHIB eTUYHICTh BUKOPUC-
TaHHA 0COOMCTUX JAaHUX AJISA MAaHIMyIAIil My6IiYHO0 JYMKOIO.

Starbucks. KommaHis BUKOPUCTOBYE IITYUHUI iHTEJIEKT Y CBOIM
mporpami JIoAabHOCTI, 1106 HajaBaTU IIePCOHAJI30BaHI pPEKo-
MeH[aIii HaroiB Ha OCHOBI monepefHixX 3aMoBJeHb. Ile 103BOIsAE
CIIOJKMBaYaM OTPUMYBATU 1HAUBiAya bHI mpomo3ullii 6es mopy-
mIeHHA IXHbOI KOHDiqeHIiTHOCTI, ic/iA YOro BUKOPHUCTOBYBAaTH
JILS TOKPAIeHHA CIIOXKMBYOTO JOCBiy.

YouTube. Ilnardopma 3acTOCOBYE aITOPUTMHU, AKi HEPiAKO IpuU-
3BOAATH 10 HOIINPEHHA KOHTEHTY 3 Aedindopmairiero. Ile Bukim-
Kae norpedy Makcumisarii meperyasazis, 1o MoKe CTUMYJII0BATH
CTBOpPEHHS KOHTEHTY, AKWUIl MaHiIyIioe eMoIiasMu abo posIIu-
pIoe HempaBAUBY iHGOPMAILiio, [0 CTABUTH IIij] CYMHIB €TUYHIiCTH
TaKOI MPaKTUKH.

[ocepeno: cpopmosaro Ha ocrosi [1]
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Y KoHTeKcTi 3pocrairouoro Buropuctanua III1
B MapKeTUHTY CJIiJ BUAIIUTU KiJIbKa BaKJIUBUX €TUY-
HUX acCIeKTiB, AKi (popMYyIOTH CydyacHi MapKeTHHIOBi
cTparerii.

OmHUM i3 MOTEeHIIAIbHNX MOKJINBOCTEH IITYUYHOTO
iHTeJIeKTy € Kpallle IPOTHO3YBAHHS TOTO, IO XOUYTh
kaienTu. OcranHi po3pobku B obsacti IIII mosBosisd-
I0OTb aBTOMATH3yBaTH POOOTY CIIOMKMBAYIB i HamaTu
IePCOHAIB0BAHUU KOHTEHT Yepe3 IOABY MapKeTWH-
TOBUX ITPOMO3UILi#l HA OCHOBi BEJIMKUX JAaHUX, CIIPU-
AIOYU TPUAHATTIO ePeKTWBHUX pillleHb CHOMKUBa-
yamu. Oguak saxio I smoike CyTTEBO IepesdaunuTu
CBOl mepeBaru, CIIOXKUBAYi TaKOX MOMKYTb PO3yMiTH
e K BTPATy aBTOHOMii 3 eTUUHUMU HAaCJiKaMUu 3a
ixuitt BubGip Ta omiuky [6]. Xoua IIII mokHa pO3risa-
naTH AK HeUTpaJbHUN iHCTPYMEHT, Ha OCHOBiI AKOTO
cain ominoBaTu e(peKTUBHICTD i TOUHICTD, el migxisn
irHopye comiasbHi Ta imgumBigyasbHi mpobiaemu, AKi
MOJKYTh BUHUKHYTH Iig uac sactocyBaHHa IIII. Kpim
TOTO, y I1ii1 chepi OpaKye peryaroBaHHsd, 10 IOPOIKYE
eTUYHIi Ta MOPAaJIbHi MUTAHHA.

PerynoBanaa mryunoro intenexty (IIII) B map-
KeTUHTY HaOyBae O0COOJMBOrO 3HAUEHHSA, OCKIJIBKU
BOHO BILJINBA€ HA MPUBATHICTH, IIPO30PIicTHh i cripasen-
JIMBICTh y BBAEMOAIAX Mi’K KOMIAHIiAMU Ta CIIOXKUBA-
yamu. IIpoaHanisyeMo gesKki KJI0OUYOBi acmeKTH i mpu-
KJIaJu 3aKOHOJABCTBA, K1 BILIMBAIOTH HA I[I0 Tay3b.

3aranbpHe peryaioBaHHa saxucty manux (GDPR)
BCTaHOBJIIOE 000B’A3K0OBi BUMOTH JJIsI BCiX KOMIIAHii,
o mpampoioTb B €Bpomeiickkomy Coio3i abo o6po-
O0sAI0Th maHi rpomanaH €C, Hesasie;KHO Big Miciies-
HaxoKeHHA KomnaHii [1]. 3 wacom Oyau mpoBemeHi
IOCJIiI}KeHHs, e HaMaraJucsa 3po3yMiTH i moscHUTH,
AK KiHIEeBi KopucTyBaui mpuiiMarTh i COpUAMAaIOTH
IITI. CroromHi KiieHTH Bce OinbIllle MOKJALAIOTHLCS
Ha MITYYHUHA iHTEJEKT i TOTOBi MOKEPTBYBATH CBOEIO
aBTOHOMIi€I0 Ta KOHTDOJIEM HaJ o0CTaBUHAMU, III00
OTPUMATH Kpallli IOCAYyrH Ta OiJbII TOUHUII BUOIP
[7]. HochimskeHHSA cTaau 30CepeNsKyBaTHCh Ha PO3Y-
MiHHi TOTr0, AKWII BILIUB IIi PO3POOKU MOMKYTh MaTH Ha
goauHy. Miojimep CKOHIIEHTPYBAB yBary Ha IIPOTHO-
gyBauHi maioyTaboro IIII Ta #oro eTMYHUX PUBUKIB
[8]. Bysu posriasAHyYTi OCHOBHI MOXKJIMBOCTI Ta PUSUKU
HITYYHOTO iHTEJIEKTY, a TAKOK 3aIIPOIIOHOBAHI eTUYHI
MPUHIIUIIN Ta peKOMeHallil IJid POBBUTKY Ta BIIPOBa-
I:KeHHS IMITYYHOTO iHTeJIeKTy B cycIiabeTBi [9].

CoosxuBuuii mocBifg BuxopuctanHa IIII, srigmo
3 Puntoni Ta iH., BKJOUae 4OTHUPU TUIIU B3AEMOIii,
a came: 30ip mamuX, KoJqu cmokuBaui mHamaroTh IIIT
igauBigyanbpHi gaHi; Kaacudikalisa, Koau CIoKuBaUi
OTPUMYIOTH HepcoHasizoBaHi mporuosdu Il nmemery-
BaHHdA, Kouiu IIII 3amiHIOE cmosKmMBaua y BUKOHAHHI
neAKUX 3aBOaHb; i, HapeITi, colliajbHa, KOJU CIIO-
JKUBAYi CHINKYIOThCA 3 INTyuHuUM iHTesextoM [10].
TaxuMm ynHOM, Pi3HOMAaHITHICTHL B3aeMOAili, AKi cmo-
JKMBAaYi MOKYTb MATH 31 IITYYHUM iHTEJIEKTOM IIPOTS-
TOM JIHSA, HEe3JiUueHHa.

3 PO3BUTKOM TEXHOJIOTiiI Ta 30iJbIIIEHHAM 00YMC-
JIIOBJIBHUX MOJKJIMBOCTEIl KOMIIAHil MOBUHHI aamnTy-
BaTUCA OO HOBUX yMOB. IHTerpaiis mmux TeXHOJIOTii
y IIOBCAKI€HHi 3aBJaHHA Ta NPOLYKTHU BiKpUBa€e HOBL
MOJKJIMBOCTI JIJII CTBOPEHHS ITiHHOCTI AK IJIS KJIi€H-
TiB, Tak i JJIsg caMUX KOMIOaHi. BUKOpuCTaHHA TeXHO-
Joriit mryusoro inrenexty (IIII), Takux K MalIUHHE
HaBUAHHsA, PO3IIi3HABAHHA T0JIoOCy Ta 00poOKa Ipu-
POOHOI MOBM, HOIIOMATAaE IIiAIIPHUEMCTBAM NPUAMATH
6inpIn OOTPYHTOBaHI Ta TouHi pimmenua. Hampukian,
Netflix sactocoBye anropurmu IIII Ta MamIuHHOTO
HAaBUYAHHA [AJA aHAJNI8y NaHWX OpO il KopucTyBa-
uiB, ixHi nmeperadaau ta orinku. Ile go3Bosisge cucremi
TMPOIOHYBATH II€PCOHAJIi30BaHi peKoMeHaallii, J0omo-
Marampyu KOPHUCTYBauaM 3HAXOJUTH KOHTEHT, AKUI
iMm, IMOBipHO, cromobaeTbCs, 6e3 HeoOXimHOCTI camo-
CTiliHOTO IIeperyisiAy BChOTO Kartajory. Tarwmit min-
Xim 8MiHIOE CIIOCi6 CIOKMBAHHSA KOHTEHTY, POOJIAUU
poro 6iseI goctymuuM i spyunum [11]. Hocaigxennsa
TMOKAa3yIoTh, IO UYMCJEHHI TeXHOJIOTii MIBUAKO 3aMi-
HUJIU TIPOIeC NPUUHATTS PillleHb JIOAWHOIO, Hama-
oun Oinmbmn axicui Bximui mami [12]. Ile imHoBamis,
10 J03BOJIAE KJI€HTAM OTPUMYBATH IIepeBaru Bif
pimens, AKi mpuiitmaioTh mu@poBi momiunmKm. Taxi
MIOMIYHUKU e(EeKTUBHO YBTOMKYIOTH OCOOMCTi yIo-
Io0aHHA 3 AOCTYIHUMU BapiaHTaMu, AOIIOMAraldu
YHUKHYTU KOTHITUBHOI Ta eMOI[iifHOI IIePeBTOMH, SIKa
YaCTO CYIPOBOKYE IIPOIleC MPUUHATTA pimreHsb [9].
OxpiMm KoMepIifiHoro BUKopucTaHus, 1111 moxxe OyTu
3aCTOCOBAHUU y MAPKETUHTY AJSA NOCATHEHHS COIIi-
aspHUX Iineti. [le BKIOUae aHaJi3 MOTEHITIANY 1 pu3u-
KiB Buropucramusa IIII Ta HamanHsg peKoOMeHIAIliil
MI0I0 HIOTO CUPUSHHSA COIiaJbHOMY Ta €KOJOTidYHOMY
6aary [13].

Pospobra Ta sBmpoBamkenua Il BUKINKAIOTH
cymepeuwsinBi IMOYYyTTsA, OCKiJIbKM €eTUYHI BUKJIUKU
Ta MOJKJIMBOCTi, IOB’sI3aHi 3 HOr0 BUKOPUCTAHHAM,
mocTiiHo 3pocraiorh. 3actocyBaHHsa 111 y Blaemomii
3 KJi€HTaMU CTBOPIOE PUBUKU, ITOB’A3aHI 31 3JI0BKU-
BaHHAM naHuMu. KoMmaHii MOKyTh BUKOPUCTOBYBATHU
IepPCOHAaJIi30BaHi aJITOPUTMU AJA BILJIMBY Ha CIOMKU-
BauiB i migIITOBXyBAaHHS IX OO0 HeOAKAHUX IIOKYIIOK,
110 TipUBa€ AOBipy Ta CTABUTH ITiJi CYMHIiB eTUYHICTH
TaKuX NIpaKkTukK. [yia 3abe3rneuyeHHa eTUYHOT'O BIPOBA-
MPKeHHS IITYYHOTO iHTeJIeKTY B MAPKETUHTOBUX KOM-
MaHiAX CJIiJ BpaX0oByBaTU HACTYIIHI peKOMeHIaIrii:

— KOMIIaHii TOBUHHI CTBOPUTH YiTKi eTUYHI mOJIi-
TUKHU IIT0JI0 BUKOPUCTAHHS IIITYYHOTO iHTEJIEKTY, AKi
BUKOHYIOTh TNPUHIUIIM IIPO30POCTi, KOHMiAEHIIiH-
HOCTi Ta cupaBeaauBocTi. [[a moniTuka moBuHHA OyTH
IOCTYITHOIO IJIsT BCiX MpAaIliBHUKIB i BKJIOUATH KOH-
KpeTHi fii, AKi moTpiOHO BIKUTHU B pasi MOPYIIIeHHA.

— PeryJsapHi TpeHiHru s IpaliBHUKIB 3 TeMu
eruku B IIII Ta BimmoBimHOTO BUKOPUCTAHHS NAHUX,
OI0 JOMOMOKYTH IIiABUIMUTH YCBIJOMJIEHICTH IIOIO
eTUYHUX HHUTAHb 1 BiAmOBimaiabHOCTI, AKi mpemcras-
JeHi mig uac poboru 3 rexuomoriamu 111,

Tabauisa 2

KurouoBi eTHuHi acCIeKTH BUKOPUCTAHHS IITYYHOIO iHTEJIEKTY B MAPKETHHTY

ETuuHunit acexkt Omnuc

IIpuxkaan/Bunamox

IIpuBaTHicTh JAaHUX
a00 IIepeBUIIeHHA MeXK OUiKyBaHb.

Bukopucrauusa ocobuctoi indopmartiii criosxuBauis 6e3 IXHBOI 3rOoqMN

30ip maunux 6es uiTKOI 3rogu
CIIOKUBaYiB.

3JI0BKUBAHHSA JaHUMU

cnpaBe,quBoc'ri .

Mawninynsamnis moBeIiHKOO CIIOKUBaUiB uepes3 ICUXOJIOTiuHL
TPUTEPHU JJIA CTUMYJIIOBAaHHSA IIOKYIIOK, II[0 IIOPYIIY€E €TUYHI HOPMU

Cranpain 3 Cambridge Analytica.

IIposopicTs anroputmis

CIIOKMBaYiB.

BasksuBicTh BiAKPUTOCTI 111010 POOOTH aJITOPUTMIB, AKi IpUAMaOTh
pileHHA Yy MapKETUHIOBUX KaMIIaHIAX, JId MiABUIIEeHHA A0Bipn

HesigomicTs mipo Te, AK
GopMyIOTECA PEKOMEHAITi1.

BigmosizanbHicTh

BusnauenHsa BignoBiganbHUX 0cib 3a pimrenusd, npuitaari 11, Ta ix
HACJiAKU, 30KpeMa PoJib PO3POOHUKIB, KOMIIaHi# i peryasaTopis.

HeBusnaueHicTs y BigmoBigams-
HocTti 3a momuaku 111,

Iocepeno: po3apob.reno asmopamu
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— BUKOPHUCTAHHS TeXHOJIOTil, #AKi 3abesmeuy-
IOTH TIPO30PiCTh AJTOPUTMIB i HMPOIECIiB MPUUHATTI
pieHsb.

— BBEJIEHHA PEryJApHUX ayAUTIiB AJA OI[iHKU Bif-
TOBiIHOCTI €TUYHMM CTaHJapTaM y BUKOPUCTAHHI
MITYYHOT'O iHTEJEKTY, II[0 AO3BOJUTH BUSHAUUTHU Ta
YCYHYTH JeAKi eTUUHI pUBUKU Ha pPaHHIX cTamidax.

— cIiBmpaiid 3 He3aJIe}KHUMU eKCIePTaMU 3 eTUKU
Ta TeXHOJIOTiH AJIsI OI[IHKY Ta BAOCKOHAJJIEHHS eTUYHNX
NpaKTUK KOMIaHiil. 3aJyuyeHHsA CTOPOHHIX TJIANaYiB
JIOTIOMOJKEe CIPUATU 00 €KTHBHOCTI Ta IOKPAaIleHHSI
imMimky KomMnasii.

ETuuni acmekTu 3acTocyBaHHA IITYYHOTO iHTe-
JIEKTY € CKJIamgHuMu i 6ararorpanuumu. He icHye equ-
HOTO YHiBEpPCAJIBHOTO CTAHAAPTY €TUYHOCTi, OCKiIbKY
MOpaJbHi IiHHOCTI BiAPi3HAIOTHCA B PIBHUX KYJIBTY-
pax i cycmiabeTBax. Xoua IIII moske mpuHecTH 3HAUHI
mepeBaru, BiH TaKOYK CTBOPIOE DPAJN €TUUYHUX AUJIEM,
OB’ A3aHUX 3 BiAMOBimabHiICTIO, ITPO3OPICTIO ajro-
PUTMiB i IOTEHIIITHUMU PUSUKAMU [JI IPUBATHOCTL
Ta 6e3IeKu.

Y MmaiibyTHBROMY eTWKa B IIITYYHOMY iHTEJeKTi,
MOBipHO, 3a3Ha€ 3HAYHUX 3MiH Uepes 3pOCTAIOUUIL
CYCIIiIBHUY 3alIUT HA IPO30PiCTh i BiATIOBiZAaNbHICTE.
MoxkIMBUMY HOBUMU TEHAEHIIAMU MOXK€ CTaTH IIOCH-
JIEHHS PeryJsAlliii, 1[0 CTOCYIOThCS 3aXUCTy JaHUX Ta
BUKOPUCTAHHSA IMUX TEXHOJIOTil, BKJIOYAIOYN BUMOTH
IO HaJIaHHA CIOKHWBavaM OiJIbIIIOr0 KOHTPOJIIO HaJ iX
ocobuctTuMmu maHUMU. TaKOK OUIKYeThCsS, IO KOM-
naHii Bce Oijbllle BIPOBAIKYIOTh AJITOPUTMU, SAKHUHA
TiBUINIUTH €TUUHY BilIIOBifaabHICTD, 30KpeMa uepes
aBTOMATH30BaHi MexaHi3Mu IIepeBipKY eTUKU B Map-
KEeTUHTOBUX CTPATErisdx.

BucHoBku 3 mpoBemeHoro mociaimskeHHd. IIITyu-
HUU iHTeJEeKT Bifirpae sHauHy pPOJIb y TpauchopMarrii
MapKeTUHTOBUX CTpaTeriii, 30KpeMa uepe3 IIepCOHA-
Jisaliro KOHTEHTY, ONTUMisallil0 KOMYHiKaIliiHuUX

Crucoxr BUKOPHUCTAHUX JiKepeJI:

KaHaJIiB Ta IoKpalneHHA aHaimiTuku. Ile mosBoJise
MapKeToJIoraM Kpallle PO3YyMiT! CBOIO IIiJIbOBY aynu-
TOPil0 Ta aJalTyBaTH CBOI IIPOIO3UIIii BimmOBiZHO
no ii morpe6. Tpeba BimsHauwuTu, 1o inrerpaia IIII
B MapKeTUHI PO3BUBAE BaKJIMWBI €TUYHI NUTAHHA,
moB’si3aHi 3i 300pOM i BUKOPUCTAHHAM JaHUX CIOKU-
BauiB. 3abe3reveHHsa IPO30POCTi Ta JOTPUMAHHS IPaB
CIIO}KUBAUiB € KPUTUYHO BAKJIVUBUM IJIA IiATPUMKN
noBipu mo O6peHaiB. Po3poOka 4iTKUX eTMUYHUX HAcCTa-
HOB i mpuHIuIiB 1moxo Bukopuctanua Il B mapke-
TUHTY € He0OXiTHOIO M1 3amobiranus 3JI0BKUBAHHAM
i sabesneuennsa comiaabHOl BigmosigzanbuocTi. Komma-
Hil TOBMHHI aKTWBHO IpaIjfoBaTU HaJ JOTPUMaHHAM
IUX CTAHAAPTIB.

IToganbimmii POSBUTOK TEXHOJIOTiI MITYyYHOTrO iHTE-
JIEKTy IIpU3Bene A0 IOTPedu B IIOCTiHHOMY OHOBJIEHHI
eTUYHUX CcTagmaapriB. HKommanii noBuHHI 3HAWTU
fasaHC MiK IHHOBAIIAMH 1 DOTPUMAHHSAM ETUUYHUX
MeXK, 11100 VHUKHYTH HeraTUBHUX HACJiIKiB AJs CIIo-
JKMBAUiB i cycmijibcTBa. BasKjmBUM HapAMKOM CTaHe
MigBUINEHHS 00i3HAHOCTI CIIOKMBAUiB IIPO Te, K BUKO-
pucToByIOTh ixHi mani. Kommaniam HeoO0xigHo iHBecTy-
BaTU B HaBYAJbHiI mporpaMu, no6 3abe3neumnTy HasgB-
HiCTh 3pO3yMiJIOCTi yMOB BUKOPUCTAHHSA Ta MEXaHi3MiB
KOHTPOJIIO 3a 3rofoi0. BIpoBamKeHHA MilKHAPOTHUX
eTUYHUX CTaHAApPTiB Mia Bukopucranua 11 B mapke-
THUHTY CTaHe KPOKOM y 3a0e3IleueHHi CIpaBeAJUBOCTL
i mposopocTi y BimHOCHHAaX Mixk OpeHAZaMu i coKuBa-
yamu. Komnauii mOBUHHI 3aauIIaTUCA THYYKUMHU Ta
afaITUBHUMU, Pearyoun Ha HOBI BUKJIMKU, OB’ sI3aHiL
3 eBOJIIOITi€I0 TEXHOJIOTiH Ta BMiHaAMU B CYCIIJIBHUX OUi-
KyYBaHHAX II[OJI0 eTUKU Ta KoH(pimeHiifimocti. OTike,
e)eKTHUBHE BUKOPUCTAHHSA IIITYYHOTO iHTEJIEKTY B Map-
KeTUHTY BHUMAaraTuMe He JIMIIEe TeXHOJIOTIYHUX iHHO-
Ballili, a ¥ BOPOBA)KEHHS €TUUYHHUX CTAHIAPTIiB, IO
3a06e3MevyoTh [0BipY CIIOKUBAYiB i coliaabHy BiAIOBI-
IanabHICTh KOMIAHIN y it auHamMiuHi# cdepi.
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ETHICAL ASPECTS OF THE USE OF ARTIFICIAL INTELLIGENCE IN MARKETING

Summary

Artificial intelligence is rapidly changing global business, becoming one of the main tools in the marketing stra-
tegies of modern companies. Thanks to its ability to process large amounts of data and respond quickly to changes
in consumer behavior, artificial intelligence enables businesses to reach new levels of efficiency. In marketing,
its impact is particularly noticeable, as automated solutions allow for more accurate market analysis, persona-
lized content, and more effective advertising campaigns. However, along with the benefits come new challenges:
ethical issues related to the use of consumer data, transparency of algorithms, and avoidance of manipulation are
becoming important to ensure trust. The development of artificial intelligence requires not only technological
but also ethical standards that would guarantee its responsible use. Artificial intelligence continues to change
marketing processes through the use of machine learning, which allows algorithms to improve based on the ana-
lysis of previous data and increase the accuracy of forecasts. The article discusses ethical and unethical practices
of using artificial intelligence in marketing, including data protection, prevention of manipulation, compliance
with standards and transparency of algorithms, which promotes trust between brands and customers. Particular
attention is paid to the analysis of the impact of artificial intelligence on building long-term relationships with
consumers, as well as the role of companies in implementing ethical standards that protect the rights of users
and maintain a positive corporate image. The author investigates the concept of “ethical artificial intelligence”,
which involves the development of algorithms to minimize the risks of bias and manipulation. It is determined
that an important area of scientific research is the development of artificial intelligence systems that integrate
ethical principles at the stages of learning and decision-making. It is also proved that the use of artificial intelli-
gence in marketing allows achieving a higher level of personalization for consumers. This contributes to building
transparent and trusting relationships with customers, as consumers gain more control over their data. Compa-
nies that adhere to ethical standards in the use of artificial intelligence have an advantage in building a positive
image and increasing customer loyalty. Thus, an ethical approach to the implementation of artificial intelligence
is becoming a key factor of competitiveness in the modern market.

Keywords: artificial intelligence, automation, ethical aspects in marketing, data analysis, digital marketing,
optimization, manipulation in marketing, transparency of algorithms, targeting and segmentation, consumer
privacy.

77



